www.entrepreneurindia.in

[L-]
(-
o
=
B —
L
©
=
(dp)]
=)
==
-—)
o
=
(@p)]
==

et
—
D
—
L
St

ISSION wan

.
o

P

The Planning Comm

ntr

OCTOBER 2012 « VOLUME 4 = ISSUE 2 « 3100

Policy Play

P

START - UPS

[ L1FE 1N TECHNICOLOR ]

POSTER
PERFECT

he year 2013 will mark the

I 100th year of Indian cinema.
Bollywood, in these 100 years,

has undergone a sea change. What
started off as silent, black-and-white
films have now evolved into futuristic
interpretations of dreams backed by
the best of graphical and digital aids.
It is not surprising, then, that
what used to be an art form has now
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evolved into a gratifying business
platform that just keeps on rolling.
According to a 2010 FICCI-EPMG
report, the Indian film industry is
projected to grow at a rate of nine
percent between 2010 and 2014 and
will reach the size of 713,700 crore

Our movie viewing experience has
certainly changed over the years,

given the modern lifestyle ¢

and tastes. But when a n

takes over, not everything is abl

make it to the present. Some jus

out. Some, become a partof a
Founded by Hinesh Jeth

Mumbai, Indian Hippy was f

the primary objective of revi

art of creating hand-painted

posters. The venture was chri

Photo Mithbawia




in December 200% with a capital
mnvestment of less than % lakh

A dying art
Back in the sixties, the only mediom
al advertisement bor hilms were ¢in
ema posters. Cinema halls, walls
af public urinals and gr'm,'r.?ul stOTeES
donped techni-colored, hand-painted
posters of upcoming movies depicting
tamous actors romancing their lead-
ing lacies or the protagonists beating
the daylight out of villains

Each poster, depending on the size
and complexity, used o take days o
months to be finished. All was well for
these artists till the 70s era

The 30= brought with them the age
of still photography and digital print-
ing. Posters were now being printed
58} '.'|1'.:|.'I Hex sheets, which aere gwrail
able in any desired size.

And with that, poster painting was
torced to sink into ablivion

Hippy revival

Working with the last few existing
poster art ists, lethwani’s online store
llers a collectron
painted furniture amd eccessories
like wallets, bags and belts. It also
sells suthentic 1.rir|t:|;__-;nl memorabilia

al wnigue hand

like hand-painted movie posters and
handbills of yesteryears, old vinyl
records, magazines, movie tickets ate.
Jethwani's mapor sources for all thesa
collectibles are shut-doan production
houses, art studios and single screen
cinema halls and on some days if
he i5 licky, even antique dealers
aned callectors

However, the products selling like
hot cakes are Indian Hippy's custom-
1zed, hand-painted posters. Here, past
erg of famous movies are customized,
by replacing the faces of popular sctors
with the clients” faces. The letterings
on Ehese iJI-C:l!i'.E'I!: can be customipzed as
well These posters are baing used as
banners gt weddings and needless to
s are a hit arith cv:\-ll?ln':s

Srarting from the BDs, Jethwani
says, cinema posters could be made
in & much shorter time frame and

e

g’ reguire any mianual labor hie

cost of production came down drasti-
-:_'a'.l],r Hence, -.']:lgll::l]l:,r et posters
became the mew rage and the Paster
artists were forced to take up other
jobs", adds fethwani.

Then and now

It was in 2009, that fethwani gathn:r;:-j
these artizis and made them a par
of his network for Indian Hippy. His
venture has put many of these paint-
ers back on the ;:-:n,rn::-ll an ]:u:ls'i'.iur_"_:,'
changed their lives.

“WHEN I FOUND THESE
ARTISTS, MOST OF
THEM WERE ALREADY
SUFFERING FROM LOW
SELF-ESTEEM. S5INCE
ALL OF THEM WERE
SENIOR TO ME, 1 HAD
TO HANDLE THE SITU-
ATION IN A DELICATE
MANNER."

— HINESH JETHWAMI,
FOLIMDIER, INIMAM HIFFY

Sixty-year-old Lucas Mondal was
anly a teenager when he came to
hiumbai in 1970 with dreams af land
ing a job in the city. After his initial
deys of struggle, Mondal started
working as a poster artist

“My Orst major feature Hlm was
Manoj Kumar's Purab Aur Paschim. In
those days, | wsed to paint gigantic
hoardings outsile movie theaters,”
recallects Mondal. With an incorme of
almaost #0000 per month, Mondal's
life was smaooth sailing until the 8Sos
when all poster artists were thrown
out ol waork., He was then forced tao
take up odd jobs on contract hasis.

‘| hewe worked at construction
sites and hospitals; 1 never thought |
would get beck o painting till 1 was
hired by Indian Hippy," says Mondal.
He now earns up to 120,000 per month

through his paintings. When asked if
he faced any teething problems while
Ii:nllln:'hirlg Indian H1[:-p:|.'_ Jethraani
=ays that many af the products were
initially rejected as they weren’t
accurate encugh. This was because
the artists wers |:l:|ir|‘.ir|j:! alter a In:.hng
tirme and meat of them weren't ussed
to painting in small frames such as
|:|:1;.-:r; and belts. “When 1 found these
artists, most of them were already
suffering from low self-esteam. Add
to that, all of them were very senior
e e, 80 1 had e handle the situation
in a delicate manner,” adds Jethrarani.
Maow, of course, his acoessories sec-
tion ig doing much better.

Fan fare

With a team of about a dozen artists,
ndian Hippy has its head office and
ratail presence at Atria Mall in South
Murmban, Jetharan doesn't see himseld
opening more cutlets as his business
is mastly online and a large guotient
of hais customers consist of r|r_::_:l_.?|lg'|:
MEIzs and forelgners fascinated by this

biggies like producer-director Karan
Johar and even the
Hollywarood atar like Hugh Jackman.

“ie are running the current
store :;impl:,.' to |'|n;'|'.ri:;|r~ a touch-and
feel experience o those chstemers
who want to see our products,” says
Jethrarani. As far as international proj-
ects po, Indian Hippy has been asso
ciated with one Hollywood project =o
far, namely Atlontis

“We made a hand-painted poster
CHIT Ok P1IVralds 'I'-::-r thee rraarie and also send

gcasonal

them high resolution prinis of the
game,” adds Jethwani. Posters from
Indian Hippy were also showcased at
UK's premer anction house, Sotheby's,
a few months ago.

Jethwani says that he is open to
taking investors on board., For now,
he 15 busy rI-:'1.l-:'I|1|::-|1'.g prochucts to ol
ebrate the 100 yvears of Indian cinema
in 2013—one of them being hamnd-
painted old vinyl records comwverted
into wall clocks The final product he
will ever make theugh, he tells us, iz a
Bollywood musewm
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